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Pasadena, Calif. (Monday, February 12, 2024) -- In August 2023, Washington Week relaunched in partnership with The Atlantic and welcomed its editor in chief Jeffrey Goldberg as the tenth moderator of the longest-running primetime news and analysis program on television. Ranked the most objective weekly news and public affairs program by Erdos & Morgan, the renamed Washington Week with The Atlantic continues to be the primary source of balanced reporting and insightful analysis from leading journalists about the biggest events affecting the lives of Americans. The show is experiencing strong growth, with an average weekly broadcast audience of more than 1.3 million, up 8% according to Nielsen (October – December 2023 vs. 2022), and monthly digital video views topping 500,000.
 
During Goldberg’s tenure, the panel discussions have focused on the 2024 primary election; partisan battles on Capitol Hill, including the ousting of former House Speaker Kevin McCarthy and the election and tenure of Speaker Mike Johnson; and the wars in Ukraine and the Middle East. Known for its depth, balance, and civil discourse, recent guests have included Eugene Daniels, POLITICO Playbook co-author and White House Correspondent; Chuck Todd, NBC News Chief Political Analyst; Asma Khalid, NPR White House Correspondent; Dana Bash, CNN Anchor and Chief Political Correspondent; and Adrienne LaFrance, The Atlantic Executive Editor; among others.
 
Goldberg has been warmly received by the loyal Washington Week audience and has seamlessly transitioned into his new role as the program’s host, bringing journalistic acumen, intellectual rigor, and wit to the roundtable. He has served as the editor in chief of The Atlantic since 2016, and in that time its journalism and audience have both reached new heights with the magazine winning Pulitzer Prizes in each of the past three years. He retains that role as moderator of Washington Week.
 
Goldberg is the tenth moderator in Washington Week’s 56-year history following NBC News Washington correspondent Yamiche Alcindor who departed the program earlier last year; CBS News chief election and campaign correspondent Robert Costa, who held the position from 2017 to 2021; and Gwen Ifill, who moderated the program from 1999 until her untimely death in November 2016.
 
Washington Week is executive produced by Stephanie Kotuby, who also serves as a senior editorial producer at PBS NewsHour. TCA co-panelist Sara Just serves as senior executive producer of the program as well as for PBS NewsHour and PBS News Weekend and is a WETA SVP. Washington Week is a NewsHour Production at WETA and airs Fridays (check local listings) on PBS, PBS.org, and the PBS app.
 
Washington Week moderators prior to Ifill included John Davenport, public affairs director for WETA and the show’s inaugural moderator; Lincoln Furber, former CBS newscaster; Max Kampelman, prominent Washington, D.C. attorney; Robert MacNeil, the then future co-anchor of The MacNeil/Lehrer NewsHour; Paul Duke, veteran NBC journalist; and Ken Bode, former NBC and CNN correspondent.
 
Goldberg joined The Atlantic in 2007 as a national correspondent and in 2016 was named the magazine’s 15th editor in chief. During his editorship, The Atlantic has set new audience and subscription records, and won its first-ever Pulitzer Prizes in each of the past three years. In 2022 and in 2023, The Atlantic received the National Magazine Award for General Excellence from the American Society of Magazine Editors, the top award in the industry. In 2020, Goldberg was named editor of the year by Adweek, which also named The Atlantic magazine of the year. The Atlantic’s journalism in this time has helped its readers make sense of the world’s most complicated issues and shined a light on injustices the world over.
 
Goldberg is a regular guest on NBC, CBS, MSNBC, CNN, and NPR programs, including Face the Nation, Morning Joe, and The Lead with Jake Tapper. Before joining The Atlantic, Goldberg served as the Middle East correspondent, and then the Washington correspondent, for The New Yorker. Earlier in his career, he was a writer for The New York Times Magazine and New York magazine. He began his career as a police reporter for The Washington Post. Goldberg is the author of Prisoners: A Story of Friendship and Terror. A former fellow of the American Academy in Berlin, he also served as a public-policy scholar at the Woodrow Wilson International Center for Scholars, and as the distinguished visiting fellow at the Carnegie Endowment for International Peace. Goldberg is the recipient of numerous awards, including the National Magazine Award for reporting, the Daniel Pearl Award for reporting, the Overseas Press Club Award for human-rights reporting, and the International Consortium of Investigative Journalists Prize for best investigative reporting.

About Washington Week
Washington Week is a production of NewsHour Productions LLC, a wholly-owned non-profit subsidiary of WETA Washington, DC, and The Atlantic. Major funding for Washington Week is provided by Consumer Cellular, the Yuen Foundation, Sandra and Carl DeLay-Magnuson, Rose Hirschel and Andy Shreeves, Robert and Susan Rosenbaum, the Corporation for Public Broadcasting, and PBS. For more information about Washington Week, visit pbs.org/washingtonweek and follow on social media via @washingtonweek andfacebook.com/washingtonweek. Follow Jeffrey Goldberg on Twitter via @JeffreyGoldberg. An electronic press kit for Washington Week, including downloadable photos for promotional use, is available at pressroom.pbs.org.
 
About WETA
WETA and its subsidiary NewsHour Productions LLC serve local and national public media audiences by producing and distributing content of intellectual integrity and cultural merit. As the leading public broadcaster in the nation’s capital, WETA serves Virginia, Maryland and the District of Columbia with educational initiatives and with high-quality programming on television, radio and digital platforms. WETA is the second-largest producer of programming for the PBS system, producing news and public affairs programs, including PBS NewsHour, PBS News Weekend and Washington Week with The Atlantic; films by Ken Burns and Florentine Films, including Muhammad Ali, The U.S. and the Holocaust and the forthcoming The American Buffalo; documentaries and series with Henry Louis Gates, Jr., including Making Black America: Through the Grapevine and Finding Your Roots; performance specials including In Performance at the White House, The Library of Congress Gershwin Prize for Popular Song, National Memorial Day Concert and A Capitol Fourth; and health content from Well Beings, a multiplatform campaign of digital and broadcast content and robust resources. More information on WETA and its programs and services is available at www.weta.org. Visitwww.facebook.com/wetatvfm on Facebook and follow @WETAtvfm on Twitter.
 
About PBS
PBS, with more than 330 member stations, offers all Americans the opportunity to explore new ideas and new worlds through television and digital content. Each month, PBS reaches over 42 million adults on linear primetime television, more than 15 million users on PBS-owned streaming platforms, and 56 million people view PBS content on social media, inviting them to experience the worlds of science, history, nature, and public affairs; to hear diverse viewpoints; and to take front-row seats to world-class drama and performances. PBS’s broad array of programs has been consistently honored by the industry’s most coveted award competitions. Teachers of children from pre-K through 12th grade turn to PBS LearningMedia for digital content and services that help bring classroom lessons to life. As the number one educational media brand, PBS KIDS helps children 2-8 build critical skills, enabling them to find success in school and life. Delivered through member stations, PBS KIDS offers high-quality content on TV — including a PBS KIDS channel — and streaming free on pbskids.org and the PBS KIDS Video app, games on the PBS KIDS Games app, and in communities across America. More information about PBS is available at PBS.org, one of the leading dot-org websites on the internet, Facebook, Instagram, or through our apps for mobile and connected devices. Specific program information and updates for press are available at pbs.org/pressroom or by following PBS Communications on Twitter.
 
About CPB
The Corporation for Public Broadcasting (CPB), a private, nonprofit corporation authorized by Congress in 1967, is the steward of the federal government’s investment in public broadcasting. It helps support the operations of more than 1,500 locally managed and operated public television and radio stations nationwide. CPB is also the largest single source of funding for research, technology and program development for public radio, television, and related online services. For more information, visit cpb.org, follow us on Facebook and LinkedIn, and subscribe for other updates.
 

